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1troduction @

This advertiseris a major Fintech company that works across multiple
platforms (Mobile, Web) and invests heavily in offline and out-of-home
(OOH) channels. This large trading company has over 35 million registered
users worldwide.

“hallenge 7&

Giventhe advertiser’'s diverse platform presence, evolving privacy
regulations, and varied marketing channels spanning different countries and
strategies, assessing the true value of marketing efforts has become
notably challenging. Budget allocation has consequently become a highly
complex undertaking.




&
» Solution ==

Through INCRMNTAL’s Explorer tool, this advertiser consolidated all
marketing channel data, encompassing both offline and web activities, to
gain acomprehensive view of performance. This allowed foranimmediate
understanding of each channel's actual contribution to their top line KPlIs.

e By combining the absolute and marginal value, advertisers see exactly
where they should be spending their next dollar.

e Buildinguponthe platform’s ability to understand and learn the true value
of each of the advertiser’'s marketing changes, INCRMNTAL developed a
mechanism to calculate the true value for a given time period of every
measured KPIl, encompassing both marginal KPls and absolute numerical
values.

P Results ﬁi

Inless than one quarter the client was able to see significant changes.
Operationalizing INCRMNTAL into the budget optimization process, the
advertiserincrease theirnumber of conversions by 40,000 , while achieving
aremarkable 30% reductionintheir CPA (new paying users), while keeping
the SAME spend level.

INCRMNTAL’s Explorer helped them drive immediate value to theirtop line
payers by pointing out which channels are moving the needle for their
market, and which do not.
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Go ahead and book a demo with us.

Book ademo
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https://www.facebook.com/incrmntal
https://www.linkedin.com/company/incrmntal/
https://twitter.com/incrmntal
https://www.instagram.com/incrmntal/
https://open.spotify.com/show/5yeNhcRxq7jplL00w0iapx
https://podcasts.apple.com/de/podcast/incrmntal-podrick-the-podcast/id1538801503?l=en
https://incrmntal.com/demo

